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1. Books	that	have	a	strong	book	
concept	

2. Books	that	are	a4ached	to	a	
large	pla7orm	

3. Books	that	are	well	wri4en		
	



The	proposal’s	job	
is	to	earn	and	keep	

the	reader’s	a4en?on.	









A	winning	proposal	makes	
it	impossible	for	the	

reader	to	stop	reading.	









Goldilocks	Situa?on	



Too	li8le	
	

Too	much	
	

Just	right	







“An	angle	is	simply	this:	it’s	a	fresh	frame	for	
?meless	truth.	It’s	crea?ve,	unexpected,	a	pinch	

provoca?ve,	and	able	to	power	up	vital	
conversa?ons	people	are	compelled	to	join.	It’s	
the	signature	of	great	wri?ng.	And	it	makes	all	
the	difference	in	standing	out	beyond	overdone,	

underdeveloped,	dime-a-dozen	concepts.”					
	

-Stephanie	Smith	
www.slantle4er.com	



	
	

TITLING	
	

Title:	communicates	PREMISE	
	

Sub?tle:	communicates	PROMISE	
	

		



	
	

TITLING	
Title:	communicates	PREMISE	

Sub?tle:	communicates	PROMISE	
	

		







Your	pla7orm	
is	how	

you’re	already	
reaching	readers.	





Find	ways	to	build	your	
pla7orm	that	are	life-

giving	for	you,	
not	death-dealing.	
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1.	Corporate:	“They	are…”	
	
	
2.	Singular:	“She	is...”	





“If	you	write	a	
book	for	everyone,	
you	end	up	wri?ng	
a	book	for	no	one.	
But	if	you	write	a	
book	for	someone,	
you	end	up	wri?ng	

a	book	for	
everyone.”		
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book!	
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Wri?ng	that	doesn’t	
serve	the	reader	well	
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TELLING,	
and	not	

SHOWING	
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•  Email	
•  Cover	le4er	
•  Proposal	
•  Sample	Chapters	





•  Show	an	example	
•  Offer	dialogue	
•  Tell	a	story	
•  Provide	stats	
•  Illustrate	results	
•  Flesh	out	applica?on	
•  Reveal	how	readers’	

needs	are	being	met	




